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Detailed Action 



Withdrawal of Finality 

Applicant's arguments presented on March 18, 2010 concerning the finality of the 
rejection of the last Office action are persuasive and, therefore, the finality of that action 
is withdrawn. 



Claim Rejections - 35 USC § 101 

35 U.S.C. 101 reads as follows: 

Whoever invents or discovers any new and useful process, machine, manufacture, or composition of 
matter, or any new and useful improvement thereof, may obtain a patent therefor, subject to the 
conditions and requirements of this title. 

Claims 1-5, 7-22, 24-27, 29-31, 33, 35, 37 and 39-40 are rejected under 35 
U.S.C. 101 because the claims are not limited to tangible embodiments. The rejected 
claims are not necessarily claiming physical attributes. As such, the claims are not 
limited to statutory subject matter and are, therefore, non-statutory. 



Claim Rejections - 35 USC § 103 

The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 
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Claims 1 -3, 6-7, 11-21, 23-26 and 28-40 are rejected under 35 U.S.C. 1 03(a) as 
being unpatentable over Killian (US Patent No: 6,1 63,31 6) in view of Klosterman et al 
(US Patent No: 5,940,073), hereafter referred to as Killian and Klosterman, 
respectively. 

1 . With regards to claim 1, Killian teaches through Klosterman, a method of 
programming a media-based device over a network, the method comprising: 
enabling an advertisement for a broadcast program to be provided on a first web 
site (column 5, lines 10-29, Killian), wherein the broadcast program is scheduled 
to be broadcast at a predetermined start time (column 8, lines 19-26, Killian); 
enabling selection of the advertisement; and in response to selection of the 
advertisement, automatically remotely programming (see Klosterman below) the 
media-based device to record the broadcast program at the predetermined start 
time (Killian teaches how a website interface allows a user to select to record a 
show on a recorder at the predetermined start time; column 5, line 51 - column 
6, line 5 and column 8, lines 19-26, Killian). 

While Killian does teach the scheduling of the recording of a show through a 
web interface, Killian does not explicitly cite the selection of an advertisement to 
start the scheduling of the recording of the programming. In the same field of 
endeavor, Klosterman also teaches an interactive program guide. Klosterman's 
design allows for schedule information to be viewed through a computer; see 
column 1, lines 55-62, Klosterman. While viewing through the computer, the 
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user is allowed to click on an advertisement which allows for the remote (the 
recording device can be disparate from the computer) automatic scheduling of 
the recording of the infomercial/program; see column 2, lines 14-17 and column 
4, lines 24-60, Klosterman. By selecting the advertisement for scheduling a 
recording, the user streamlines the scheduling process by eliminating the need 
for selecting the desired program to record. Therefore, it would have been 
obvious to one skilled in the art, during the time of the invention, to have 
combined the teachings of Killian with those of Klosterman, to allow for the 
scheduling of the desired program by clicking on an advertisement; see column 
2, lines 14-17, Klosterman. 

2. With regards to claim 2, Killian teaches through Klosterman, the method wherein 
the advertisement comprises a hyperlink to a second web site capable of 
accessing the media-based device, the hyperlink being embedded in the first 
web site (Killian teaches how a link leads a viewer to a second site; column 5, 
lines 19-21, Killian. The show can be recorded from the webpage; column 5, line 
51 - column 6, line 5, Killian. Plus, Klosterman teaches how a user is allowed to 
click on an advertisement which allows for the scheduling of the recording of the 
infomercial/program; see column 2, lines 14-17, Klosterman). 

3. With regards to claim 3, Killian teaches through Klosterman, the method, wherein 
enabling selection of the advertisement and allowing automatic programming of 
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the media-based device are invoked by one click on the hyperlink (Killian allows 
for various input devices, including a mouse and touch screen and teaches the 
use of hyperlinks; column 4, lines 47-50 and column 5, lines 10-29, Killian. Plus, 
Klosterman teaches how a user is allowed to click on an advertisement which 
allows for the scheduling of the recording of the infomercial/program; see column 
2, lines 14-17, Klosterman). 

4. With regards to claim 6, Killian teaches through Klosterman, the method, wherein 
the media-based device comprises a video replay system (element 20, Figure 1, 
Killian). 

5. With regards to claim 7, Killian teaches through Klosterman, the method, wherein 
enabling selection of the advertisement comprises: enabling identification of a 
user selecting the advertisement; and enabling authentication of the user with the 
media-based device (Killian's design tracks users through viewer profiles; column 
10, lines 1-17, Killian. Plus, Klosterman's design allows for users to authorize 
payment of a program (authentication of user) to ensure the proper content is 
sent to the proper recipient; see column 2, lines 50-60, Klosterman). 

6. With regards to claim 1 1 , Killian teaches through Klosterman, the method, 
wherein enabling identification of a user selecting the advertisement comprises: 
enabling linking of the first web site to a second web site; allowing navigation to 
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the second web site; and in response, the second web site enabling prompting of 
a user for identification data (column 10, lines 40-44, Killian). 

7. With regards to claim 12, Killian teaches through Klosterman, the method, 
wherein enabling identification of a user selecting the advertisement comprises: 
enabling determination of a URL for the first web site; and enabling determination 
of partner identification information associated with the first web site (Killian's 
design allows for hyperlinks; column 10, lines 40-44, Killian. It is inherent that 
when a link is clicked, it will redirect/open a new site/data). 

8. With regards to claim 13, Killian teaches through Klosterman, the method, 
wherein allowing automatic programming of the media-based device to record 
the broadcast program comprises: enabling determination of a user associated 
with the media-based device; allowing navigation from the first web site to a 
second web site; and allowing the user to log into the second web site (Killian's 
design tracks users through viewer profiles; column 10, lines 1-17, Killian). 

9. With regards to claim 14, Killian teaches through Klosterman, the method, 
wherein the advertisement comprises a clickable online advertisement for a 
broadcast program to be aired (Killian teaches how a website interface allows a 
user to select to record a show on a recorder at the predetermined start time; 
column 5, line 51 - column 6, line 5 and column 8, lines 19-26, Killian. Plus 
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Klosterman teaches clickable advertisements for recording programs; see 
column 2, lines 14-17, Klosterman). 

10. With regards to claim 15, Killian teaches through Klosterman, the method, where 
broadcast program comprises a television program (column 3, line 59 - column 
4, line 19, Killian). 

1 1 .With regards to claim 16, Killian teaches through Klosterman, the method, where 
broadcast program comprises a cable program (column 3, line 53 - column 4, 
line 19, Killian). 

12. With regards to claim 17, Killian teaches through Klosterman, the method, where 
broadcast program comprises a pay-per-view program (column 3, line 59 - 
column 4, line 19, Killian). 

13. With regards to claim 18, Killian teaches through Klosterman, the method, where 
broadcast program comprises a satellite-based program (column 3, line 53 - 
column 4, line 19, Killian). 

14. With regards to claim 19, Killian teaches through Klosterman, a method of 
programming a media-based device to record content through a web based 
application, comprising: receiving a selection of an advertisement of a broadcast 
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program to be aired at a predetermined start time (column 8, lines 5-26, Killian); 
extracting identification information associated with a user making the selection 
and with broadcast program (column 8, lines 5-26, Killian); accessing a source 
web service in response to the user selection received (column 8, lines 5-26 and 
Figure 1 , Killian); logging into the source web service using the identification 
information (equivalent to viewer profiles; see column 9, lines 10-25 and column 
10, lines 1-17, Killian); and the source web service programming the 
media-based device to record the broadcast program selected at the 
predetermined start time (column 8, lines 19-26, Killian). 

While Killian does teach the scheduling of the recording of a show through a 
web interface, Killian does not explicitly cite the selection of an advertisement to 
start the scheduling of the recording of the programming. In the same field of 
endeavor, Klosterman also teaches an interactive program guide. Klosterman's 
design allows for schedule information to be viewed through a computer; see 
column 1, lines 55-62, Klosterman. While viewing through the computer, the 
user is allowed to click on an advertisement which allows for the scheduling of 
the recording of the infomercial/program; see column 2, lines 14-17, Klosterman. 
By selecting the advertisement for scheduling a recording, the user streamlines 
the scheduling process by eliminating the need for selecting the desired program 
to record. Therefore, it would have been obvious to one skilled in the art, during 
the time of the invention, to have combined the teachings of Killian with those of 
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Klosterman, to allow for the scheduling of the desired program by clicking on an 
advertisement; see column 2, lines 14-17, Klosterman. 

15. With regards to claims 20, 25 and 30, Killian teaches through Klosterman, a 
method, wherein the media-based device records the broadcast program with 
one click from the user of the advertisement (Killian allows for various input 
devices, including a mouse and touch screen and teaches the use of hyperlinks; 
column 4, lines 47-50 and column 5, lines 10-29, Killian. Plus, Klosterman 
teaches how users can click on an advertisement to schedule the recording of a 
program; see column 2, lines 14-17, Klosterman). 

16. With regards to claims 21, 26 and 39, Killian teaches through Klosterman, a 
method, wherein the advertisement comprises a clickable online advertisement 
for a broadcast program (Killian allows for various input devices, including a 
mouse and touch screen and teaches the use of hyperlinks; column 4, lines 47- 
50 and column 5, lines 10-29, Killian. Plus, Klosterman teaches how users can 
click on an advertisement to schedule the recording of a program; see column 2, 
lines 14-17, Klosterman). 

17. With regards to claims 23, 28, 32, 34, 36 and 38, Killian teaches through 
Klosterman, a method, wherein the media-based device comprises a digital video 
recorder (column 3, lines 10-12, Killian). 
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18. With regards to claim 24, Killian teaches through Klosterman, a 

computer-implemented method for controlling a media-based device through a 
virtual browser, the method comprising; the steps of the virtual browser: 
receiving from a client system a selection of an advertisement of a broadcast 
program to be aired (column 8, lines 5-26, Killian); extracting identification 
information associated with a user making the selection and with the broadcast 
program (column 8, lines 5-26, Killian); accessing an online web service using 
the identification information (equivalent to viewer profiles; see column 9, lines 
10-25 and column 10, lines 1-17, Killian); and invoking the media-based device 
to record the broadcast program selected (column 8, lines 19-26, Killian)., 
wherein the media-based device is different from the client system (The recorder 
of Killian's design is separate from the client system; Figure 1 , element 20, 
Killian) 

While Killian does teach the scheduling of the recording of a show through a 
web interface, Killian does not explicitly cite the selection of an advertisement to 
start the scheduling of the recording of the programming. In the same field of 
endeavor, Klosterman also teaches an interactive program guide. Klosterman's 
design allows for schedule information to be viewed through a computer; see 
column 1, lines 55-62, Klosterman. While viewing through the computer, the 
user is allowed to click on an advertisement which allows for the scheduling of 
the recording of the infomercial/program; see column 2, lines 14-17, Klosterman. 
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By selecting the advertisement for scheduling a recording, the user streamlines 
the scheduling process by eliminating the need for selecting the desired program 
to record. Therefore, it would have been obvious to one skilled in the art, during 
the time of the invention, to have combined the teachings of Killian with those of 
Klosterman, to allow for the scheduling of the desired program by clicking on an 
advertisement; see column 2, lines 14-17, Klosterman. 

19. With regards to claim 29, Killian teaches through Klosterman, method for 
programming a media-based device that is network enabled, comprising: 
receiving from a client system a user command that causes a first server to 
access a second server, the first server transmitting identifying information of the 
user to the second server (Figure 1 , elements 46 and 48, Killian); the second 
server authenticating the user based on the identifying information (see viewer 
profiles; see column 9, lines 10-25 and column 10, lines 1-17, Killian); the second 
server accessing the media-based device over a network to program the 
media-based device (see Klosterman below) with the identifying information 
(column 8, lines 19-26, Killian), wherein the media-based device is different from 
the client system (The recorder of Killian's design is separate from the client 
system; Figure 1, element 20, Killian) 

While Killian does teach the scheduling of the recording of a show through a 
web interface, Killian does not explicitly cite the authenticating of the user based 
on identifying information. In the same field of endeavor, Klosterman also 
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teaches an interactive program guide. Klosterman's design allows for schedule 
information to be viewed through a computer; see column 1 , lines 55-62, 
Klosterman. The recording device can be separate from the computer within 
Klosterman's design as well; see column 4, lines 24-60, Klosterman. When the 
user wishes a program to be schedule for recording, the user is authenticated by 
authorizing payment; see column 2, lines 50-60, Klosterman. By authenticating 
users, the system ensures that the appropriate content is sent to the appropriate 
users. Therefore, it would have been obvious to one skilled in the art, during the 
time of the invention, to have combined the teachings of Killian with those of 
Klosterman, to allow for the scheduling of the desired program by authorizing 
payments; see column 2, lines 50-60, Klosterman. 

20. With regards to claim 31, Killian teaches through Klosterman, the method, 
wherein the advertisement identifies a broadcast program to be aired, and the 
identifying; information comprises data related to the broadcast program (column 
8, lines 19-26, Killian) 

21 .With regards to claim 33, Killian teaches through Klosterman, a system, 
comprising: a client side system enabled to allow selection of an online 
advertisement for a broadcast program while navigating a first web site, wherein 
the broadcast program is scheduled to be broadcast at a predetermined start 
time (column 8, lines 5-26, Killian); and a server side system enabled to 
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automatically program (see Klosterman below) a media-based device to record 
the broadcast program after selection of the online advertisement (column 8, 
lines 5-26 and Figure 1, Killian), the media-based device being communicatively 
coupled to the server side system over a network in response to the 
advertisement being selected (The recorder of Killian's design is separate from 
the client system; Figure 1, element 20, Killian) 

While Killian does teach the scheduling of the recording of a show through a 
web interface, Killian does not explicitly cite the selection of an advertisement to 
start the scheduling of the recording of the programming. In the same field of 
endeavor, Klosterman also teaches an interactive program guide. Klosterman's 
design allows for schedule information to be viewed through a computer; see 
column 1, lines 55-62, Klosterman. While viewing through the computer, the 
user is allowed to click on an advertisement which allows for the automatic 
scheduling of the remote recording of the infomercial/program; see column 2, 
lines 14-17 and column 4, lines 24-60, Klosterman. By selecting the 
advertisement for scheduling a recording, the user streamlines the scheduling 
process by eliminating the need for selecting the desired program to record. 
Therefore, it would have been obvious to one skilled in the art, during the time of 
the invention, to have combined the teachings of Killian with those of Klosterman, 
to allow for the scheduling of the desired program by clicking on an 
advertisement; see column 2, lines 14-17, Klosterman. 
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22. With regards to claim 35, Killian teaches through Klosterman, a browser program 
product for programming a media-based device over a network, the browser 
program product stored on a computer readable medium and adapted to perform 
the operations of: enabling an advertisement for a broadcast program to be 
provided on a first web site (column 5, lines 10-29, Killian), wherein the broadcast 
program is scheduled to be broadcast at a predetermined start time (column 8, 
lines 19-26, Killian); enabling selection of the advertisement (column 5, line 51 - 
column 6, line 5, Killian); and in response, automatically remotely programming 
the media-based device to record (see Klosterman below) the broadcast program 
after selection of the advertisement (Killian teaches how a website interface 
allows a user to select to record a show on a recorder at the predetermined start 
time; column 5, line 51 - column 6, line 5 and column 8, lines 19-26, Killian). 

While Killian does teach the scheduling of the recording of a show through a 
web interface, Killian does not explicitly cite the selection of an advertisement to 
start the scheduling of the recording of the programming. In the same field of 
endeavor, Klosterman also teaches an interactive program guide. Klosterman's 
design allows for schedule information to be viewed through a computer; see 
column 1, lines 55-62, Klosterman. While viewing through the computer, the 
user is allowed to click on an advertisement which allows for the automatic 
scheduling of the recording of the infomercial/program on a separate recording 
device; see column 2, lines 14-17 and column 4, lines 24-60, Klosterman. By 
selecting the advertisement for scheduling a recording, the user streamlines the 
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scheduling process by eliminating the need for selecting the desired program to 
record. Therefore, it would have been obvious to one skilled in the art, during the 
time of the invention, to have combined the teachings of Killian with those of 
Klosterman, to allow for the scheduling of the desired program by clicking on an 
advertisement; see column 2, lines 14-17, Klosterman. 

23. With regards to claim 37, Killian teaches through Klosterman, a computer server 
program product for programming a media-based device over a network, the 
computer server program product stored on a computer readable medium, and 
adapted to perform the operations of a virtual browser, comprising: receiving a 
selection of an advertisement of a broadcast program to be aired at a 
predetermined start time (column 8, lines 5-26, Killian); extracting identification 
information associated with a user making the selection and with broadcast 
program (see column 9, lines 10-25 and column 8, lines 5-26, Killian); accessing 
an online web service using the identification information (equivalent to viewer 
profile; column 10, lines 1-17, Killian); and invoking the media-based device to 
record the broadcast program selected at the predetermined start time (column 
8, lines 19-26, Killian). 

While Killian does teach the scheduling of the recording of a show through a 
web interface, Killian does not explicitly cite the selection of an advertisement to 
start the scheduling of the recording of the programming. In the same field of 
endeavor, Klosterman also teaches an interactive program guide. Klosterman's 
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design allows for schedule information to be viewed through a computer; see 
column 1, lines 55-62, Klosterman. While viewing through the computer, the 
user is allowed to click on an advertisement which allows for the scheduling of 
the recording of the infomercial/program; see column 2, lines 14-17, Klosterman. 
By selecting the advertisement for scheduling a recording, the user streamlines 
the scheduling process by eliminating the need for selecting the desired program 
to record. Therefore, it would have been obvious to one skilled in the art, during 
the time of the invention, to have combined the teachings of Killian with those of 
Klosterman, to allow for the scheduling of the desired program by clicking on an 
advertisement; see column 2, lines 14-17, Klosterman. 

24. With regards to claim 40, Killian teaches through Klosterman, the method 
wherein allowing automatic programming of the media-based device to record 
the broadcast program, further comprises: allowing detection of whether the user 
selected the advertisement previously; and in response to the user previously not 
selecting the advertisement, enabling the second web site to communicate with 
the media-based device to record the broadcast program (It is inherent that when 
a page is not cached, it will retrieve the page associated with the link). 

25. The obviousness motivation applied to independent claims 1,19, 24, 29, 33, 35 
and 37 are applicable to their respective dependent claims. 
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The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 4-5, 8-10, 22 and 27 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Killian (US Pat No: US006163316A) in view of Klosterman et al (US 
Patent No: 5,940,073) and in further view of Slotznick (US Patent No: 6,01 1 ,537), 
hereafter referred to as Killian, Klosterman and Slotznick, respectively. 



26. With regards to claim 4, Killian teaches through Klosterman and Slotznick, the 
method, further comprising: allowing the second website to monitor a count of a 
number of times the hyperlink is selected; and enabling the second website to 
periodically collect revenue from the first website based on the count 

While Killian and Klosterman tech an interactive program guide, neither 
explicitly teach the counting of a link selection to collect revenue. In the same 
field of endeavor, Slotznick also teaches a system for presenting information on 
devices, including interactive televisions; see column 7, lines 36-37 and 49, 
Slotznick. Within Slotznick design, it is taught how the clicking of a hyper-link on 
a website can be counted. This form of advertisement helps collect a 
fee/revenue; see column 15, lines 37-52, Slotznick. The counting of selected 
links to earn revenue helps to fund the cost of the service. Therefore it would 
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have been obvious, to one skilled in the art, during the time of the invention, to 
have combined the teachings of Slotznick with those ofKillian and Klosterman, to 
earn revenue for the service; see column 6, lines 54-57, Klosterman. 

27. With regards to claim 5, Killian teaches through Klosterman and Slotznick, the 
method, wherein the revenue comprises a percentage of advertising revenue 
associated with the advertisement (see column 6, lines 54-57, Klosterman and 
column 15, lines 48-51, Slotznick). 

While Killian and Klosterman tech an interactive program guide, neither 
explicitly teach the counting of a link selection to collect revenue. In the same 
field of endeavor, Slotznick also teaches a system for presenting information on 
devices, including interactive televisions; see column 7, lines 36-37 and 49, 
Slotznick. Within Slotznick design, it is taught how the clicking of a hyper-link on 
a website can be counted. This form of advertisement helps collect a 
fee/revenue; see column 15, lines 37-52, Slotznick. The counting of selected 
links to earn revenue helps to fund the cost of the service. Therefore it would 
have been obvious, to one skilled in the art, during the time of the invention, to 
have combined the teachings of Slotznick with those ofKillian and Klosterman, to 
earn revenue for the service; see column 6, lines 54-57, Klosterman. 

28. With regards to claim 8, Killian teaches through Klosterman and Slotznick, the 
method, wherein enabling identification of a user selecting the advertisement 
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comprises: allowing identification of a cookie associated with the user; and 
enabling the cookie to be forwarded to the media-based device (see column 15, 
lines 37-47 and column 15, line 66- column 16, line 8, Slotznick). 

While Killian and Klosterman tech an interactive program guide, neither 
explicitly teach the use of cookies. In the same field of endeavor, Slotznick also 
teaches a system for presenting information on devices, including interactive 
televisions; see column 7, lines 36-37 and 49, Slotznick. Within Slotznick design, 
it is taught how the clicking of a hyper-link on a website can be counted. This 
form of advertisement helps collect a fee/revenue; see column 15, lines 37-52, 
Slotznick. The information pertaining to the user regarding the advertisement is 
managed through the use of cookies; see column 15, lines 37-47 and column 15, 
line 16- column 16, line 8, Slotznick. The counting of selected links and using 
the information pertaining to the selection maintained within the cookies help to 
earn revenue helps to fund the cost of the service. Therefore it would have been 
obvious, to one skilled in the art, during the time of the invention, to have 
combined the teachings of Slotznick with those of Killian and Klosterman, to earn 
revenue for the service; see column 6, lines 54-57, Klosterman. 

29. With regards to claim 9, Killian teaches through Klosterman and Slotznick, the 
method, wherein the cookie is extracted from a client enabled to communicate 
with the first website (see column 15, lines 37-47 and column 15, line 66 - 
column 16, line 8, Slotznick). 
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While Killian and Klosterman tech an interactive program guide, neither 
explicitly teach the use of cookies. In the same field of endeavor, Slotznick also 
teaches a system for presenting information on devices, including interactive 
televisions; see column 7, lines 36-37 and 49, Slotznick. Within Slotznick design, 
it is taught how the clicking of a hyper-link on a website can be counted. This 
form of advertisement helps collect a fee/revenue; see column 15, lines 37-52, 
Slotznick. The information pertaining to the user regarding the advertisement is 
managed through the use of cookies; see column 15, lines 37-47 and column 15, 
line 16- column 16, line 8, Slotznick. The counting of selected links and using 
the information pertaining to the selection maintained within the cookies help to 
earn revenue helps to fund the cost of the service. Therefore it would have been 
obvious, to one skilled in the art, during the time of the invention, to have 
combined the teachings of Slotznick with those of Killian and Klosterman, to earn 
revenue for the service; see column 6, lines 54-57, Klosterman. 

30. With regards to claim 10, Killian teaches through Klosterman and Slotznick, the 
method, wherein the cookie is extracted from a computer hosting the first website 
(see column 15, lines 37-47 and column 15, line 66 - column 16, line 8, 
Slotznick). 

While Killian and Klosterman tech an interactive program guide, neither 
explicitly teach the use of cookies. In the same field of endeavor, Slotznick also 
teaches a system for presenting information on devices, including interactive 
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televisions; see column 7, lines 36-37 and 49, Slotznick. Within Slotznick design, 
it is taught how the clicking of a hyper-link on a website can be counted. This 
form of advertisement helps collect a fee/revenue; see column 15, lines 37-52, 
Slotznick. The information pertaining to the user regarding the advertisement is 
managed through the use of cookies; see column 15, lines 37-47 and column 15, 
line 16- column 16, line 8, Slotznick. The counting of selected links and using 
the information pertaining to the selection maintained within the cookies help to 
earn revenue helps to fund the cost of the service. Therefore it would have been 
obvious, to one skilled in the art, during the time of the invention, to have 
combined the teachings of Slotznick with those of Killian and Klosterman, to earn 
revenue for the service; see column 6, lines 54-57, Klosterman. 

31 .With regards to claims 22 and 27, Killian teaches through Klosterman and 
Slotznick, a method, further comprising: collecting revenue based on the 
advertisement selected (see column 15, lines 37-52, Slotzman). 

While Killian and Klosterman tech an interactive program guide, neither 
explicitly teach the use of cookies. In the same field of endeavor, Slotznick also 
teaches a system for presenting information on devices, including interactive 
televisions; see column 7, lines 36-37 and 49, Slotznick. Within Slotznick design, 
it is taught how the clicking of a hyper-link on a website can be counted. This 
form of advertisement helps collect a fee/revenue; see column 15, lines 37-52, 
Slotznick. The information pertaining to the user regarding the advertisement is 
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managed through the use of cookies; see column 15, lines 37-47 and column 15, 
line 16- column 16, line 8, Slotznick. The counting of selected links and using 
the information pertaining to the selection maintained within the cookies help to 
earn revenue helps to fund the cost of the service. Therefore it would have been 
obvious, to one skilled in the art, during the time of the invention, to have 
combined the teachings of Slotznick with those of Killian and Klosterman, to earn 
revenue for the service; see column 6, lines 54-57, Klosterman. 



Remarks 

Applicant's arguments received on March 18, 2010 have been considered but are 
not deemed fully persuasive. The following are the examiner's response to the 
applicant's arguments. 

First and foremost the arguments pertaining to the claimed link counting and 
cookies were deemed persuasive. In lieu of the arguments, the finality was withdrawn, 
a new search was conducted and the new Slotznick art has been applied. 

In addition after further analyzing the claim language, new 101 rejections have 
been issued in accordance with current office policy regarding statutory content. 

The second point of contention addressed by the applicant alleges that neither of 
the prior arts teaches programming over the Web or network. The examiner 
respectfully disagrees. First, even after amending independent claims 1 , 29 and 35, not 
all of the independent claims teach the contended programming over the Web or 
network. For instance, independent claims 1 and 35 claim remote programming. 
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Remote programming does not necessarily mean that the Web is entailed. Second, 
even for the claims that teach the programming through a web/network, such a feature 
is indeed taught by at least Klosterman. Klosterman teaches data stream being sent to 
a web browser or a personal computer (pc); see column 4, lines 56-60, Klosterman. To 
send data to the web browser or personal computer, a web/network is inherently 
required. In addition, it is further taught how the transmission medium can be optical 
fiber (fiber optic), cable or telephone (all networks and web mediums); see column 4, 
lines 45-47, Klosterman. After the show data (the show data can be an advertisement) 
is sent to the browser/pc, the user is able to click on the advertisement and is able to 
schedule a recording; see column 2, lines 14-17, Klosterman. Klosterman's design 
allows the recording device to be a disparate device from the pc; see column 4, lines 
56-60, Klosterman. Being a disparate device, the recording device must remotely 
receive the recording command from the web browser/pc. Furthermore, Killian also 
teaches a record command being sent to the recorder (equivalent to remote 
programming over a network); see column 2, lines 22-24, Killian. Hence the claimed 
limitations are indeed taught by the prior arts of record. 

The third point of contention addressed by the applicant alleges that neither prior 
art teach "identification information". In particular, applicant contends that within the 
prior arts the user is unable to log into the source web service using the identification 
information. The examiner respectfully disagrees. Killian teaches within column 10, 
lines 1-17 the use of user profiles. Such user profiles are created through input from the 
user and there can exist one profile per user; see column 9, lines 10-25, Killian. Killian 
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also teaches how for each television there can be multiple viewers and hence multiple 
profiles and the user is able to access their account and add, delete, and modify their 
preferences within their account; see column 9, lines 10-25, Killian. Since multiple 
users are able to access their respective profiles through the same machine, it is 
inherent that a logging process of some form exists to enable the user to access the 
correct profile account. Furthermore Klosterman teaches that a user is authenticated by 
authorizing payment; see column 2, lines 50-60, Klosterman. This too is a logging 
process by identification information. 

The forth point of contention addressed by the applicant concerns the use of 
multiple servers. The applicant contends that neither prior art teach the sharing of 
information amongst multiple servers. The examiner disagrees. Within at least 
Klosterman it is taught how the service provider (server) can comprise one or more 
devices (one or more servers); see column 4, lines 48-60, Klosterman. 

The fifth point of contention addressed by the applicant concerns the inclusion of 
hyperlinks into the website. The applicant contends that neither prior art teaches the 
dependent claim feature of inclusion of hyperlinks into a website, the examiner 
disagrees with this assertion. Besides being an extremely well known feature, such a 
feature is taught at least within Klosterman. Klosterman teaches within figure 6d a 
website within a browser and a hyperlink for Microsoft Internet Explorer 3.0™. 
Furthermore, it is clearly presented by Klosterman how a user can click on an ad which 
results in the recording of the corresponding infomercial; see column 2, lines 14-17, 
Klosterman. Such an ad comprises a hyperlink. 
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The sixth point of contention addressed by the applicant concerns the dependent 
claim feature of one click programming. The applicant contends that such a feature is 
not taught by either prior art, again the examiner disagrees. Within at least Klosterman 
it is taught how a user can click on an ad which results in the recording of the 
corresponding infomercial; see column 2, lines 14-17, Klosterman. 

Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to AZIZUL CHOUDHURY whose telephone number is 
(571)272-3909. The examiner can normally be reached on M-F. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Vivek Srivastava can be reached on (571) 272-7304. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 
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